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“HEC-IFM-Tsinghua AMP in Fashion and Luxury” celebrates its fifth anniversary with “Paris Experience” Week,
May 16, 2011
FENEHTLEREFTRE—Z
HRKREBRHECHZR . ZERNHER. FEAFEEFRSANEERNBELA
&

The “HEC-IFM-Tsinghua Advanced Management Program (AMP) in Fashion and Luxury” celebrates its fifth
anniversary in Paris on May 2011. The AMP 5 was held in Beijing, Shanghai, Shenzhen (Sept 2010-March 2011).
The 18 participants who have travelled to Paris from May 9 to May 17 have attended the optional seminar of the
AMP Fashion and Luxury “Paris Experience”. First program in the field of fashion and luxury management in
China, the Advanced Management Program in Fashion and Luxury was created in 2006 by HEC Paris School of
Management (HEC Paris), Institut Frangais de la Mode — French Institute of Fashion (IFM) - and Tsinghua
University School of Economics and Management (Tsinghua SEM).
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With “Paris Experience”, participants have lived a unique experience with an exceptional exposure to Paris
fashion and luxury world, for a better understanding of the keys of success of the haute couture fashion and
luxury industry in France. Beyond courses and visits, this experience includes VIP encounters with key players in
the fashion industry in Paris including Cartier, Chanel, Printemps.
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The “Paris Experience” week ended with the official ceremony held on May 16, 2011 at Paris Chamber of
Commerce and Industry (CCIP) Headquaters “Palais Potocky”. Participants have received the AMP Fashion and
Luxury Certificates co-signed by HEC, IFM and Tsinghua SEM, in presence of representatives of the Paris Chamber
of Commerce and Industry, CCIP (Vice-president, Mr. Jean-Paul Vermes), HEC Paris (Associate Dean for
international development, Prof. Jean-Paul Largon), IFM (Executive Director, Mrs Sylvie Ebel), Tsinghua SEM (EDP
Associate Director, Ms WU Xiaoyu), and of French Fashion and Luxury enterprises including Printemps CEO, Mr
Paolo di Cesare. The program is receiving the support of world industry leaders including Hermes, Gucci, I'Oréal,
Devanlay-Lacoste.
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Two delegates of the Paris Experience on behalf of the 18 participants summarized:
"During the last 30 years, China has run many reforms in order to satisfy the basic needs of the Chinese people.

The coming 30 years will be dedicated to the pursuit of a better way of life, the pursuit of luxury. The future of
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China will be the future of luxury. This is the reason why China needs programs such as this seminar." Mrs ZHU
Lingying, General Manager, Chengdu Power Dekor Wooden Product Co., Ltd
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“Everyone knows that France represents luxury with great brands such as Chanel, Dior, Louis Vuitton, Hermes...
For us, the best way to approach this vision of luxury, is through two prestigious institutions: IFM and HEC Paris.
Thanks to this seminar, we will feel more confident in doing our job in China, and in making our firm become a
luxury firm". M. LI Yong, CEO, Juangsu CEMNI Jewellery Corp. Ltd
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The goal of the AMP Fashion & Luxury is to provide opportunities for executives and managers of the fashion and
luxury sectors to develop the knowledge, international perspective and managerial skills required to enhance
their company’s competitiveness, innovative capabilities and brand reputation. This is based on an integrated
view of the successful business models in the industry, the forces shaping competition, technological and
sociological changes, and opportunities for international collaboration.
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More than 250 international and Chinese managers have received the “AMP in Fashion and Luxury Certificates”

from Tsinghua SEM, IFM and HEC Paris since its inception in 2006 such as Mrs. Laurence MA, Lancome Brand

General Manager, L’Oréal - Luxury Products Division, Shanghai, Ms. GAO Luying Editor in Chief, SOHU Women

Channal, Beijin and Mr. Dongsheng XU General Manager, FIYTA, Shenzhen.
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The 6" edition of the AMP F&L (AMP 6) will be held from September 2011 to March 2012. More Information for
applications are available in Paris and in Beijing: $E7/~\HAiE 2R AT BRI B IE L FIRAT 8 792011498 F]2012
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- SHRAEZE, dEFH at Tsinghua SEM, Beijing www.sem.tsinghua.edu.cn

BX&EA: FHkZ T Contact: Ms Crystal WANG, Tel: +86-10-62796479, Email: ampfl@sem.tsinghua.edu.cn

- BB <, B2 at the CCIP, Paris www.hec.edu/amp

Contact : Mrs Anais Ravet, Tel+33 1 4954 2893, Email: aravet@ccip.fr

Contact : HEC Paris
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